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ABSTRACT 


This paper offers an analysis of the narrative emerging from nearly 11,000 tweets related to the scandal surrounding 
Cambridge Analytica and Facebook. The narrative analysis demonstrates that the users were annoyed with the way their 
information was used but were also unhappy with the fact that users need to be more mindful and attentive of the way in 
which they use Facebook. The methodology used a text analytic process to analyze the content of the tweets which serve 
as narrative bits or narbs. 
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1. INTRODUCTION 


The issue of privacy arose around Facebook when a scandal involving Cambridge Analytica was released in 
early March. It is estimated that nearly 87 million users were affected by the scandal. Forbes explains that the 
scandal actually started several years back when Facebook exposed the data from millions of users to an 
academics researcher (DeMars, 2018). That academics researcher, a Russian-American named Aleksandr 
Kogan, used a quiz app, similar to a personality quiz app Psychometrics Centre made, called 
“thisisyourdigitallife’ (Meredith, 2018). The app was used to pull more data from users than they should 
have been allowed to. The Atlantic Media Company says that 270,000 people installed Kogan’s app on their 
Facebook account. Just like any Facebook developer then, Kogan was able to access data about those users 
and their friends (Meyer, 2018). Kogan then sold all the data to Cambridge Analytica (CA) to then use as part 
of the 2016 US election for marketing and advertising for Trump. The information created targeted ads at 
users on Facebook. Christopher Wylie, a key player in the scandal, says, “We exploited Facebook to harvest 
millions of people’s profiles and built models to exploit what we knew about them and target their inner 
demons. That was the basis the entire company was built on” (Staff, Al Jazeera, 2018). Since the news broke, 
many have put out the #DeleteFacebook hashtag to promote the end of using the social media platform 
(Rosenberg, 2018). The objective of this paper is to use the micro-blogging the hashtag in order to 
understand the stories circulating in the digital world around this scandal from early March. Here, we argue 
that the data collected explains how privacy in the digital world is extremely valuable to users and that once 
their trust has been broken, they use the digital world, ironically, the let their voices be heard. 


2. NARRATIVE PARADIGM 


The construct of looking at culture, communication and human behavior and beliefs through the lens of a 
narrative was suggested by the work of Walter Fisher who in turn based his work on earlier scholars who 
identified the importance of story-telling and narratives in the process of making meaning of everyday life as 
people operate within the cultural and social spaces that they occupy (see, e.g., Andrews, 1982; MacIntyre, 
1981; Ricouer, 1977, 1983, 1984; White, 1984). Fisher suggested, people can operate as a narrative being 
where the act of creating and articulating a coherent and rational narrative becomes a part of being human. In 
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doing this, the narrative paradigm offers a different way of analyzing and understanding communication, and 
the way in which people act. 

There are many aspects of the narrative paradigm that merit examination in the early Twenty-first 
Century of Big Data, particularly when the analysis of large data sets seeks to provide an account of how 
persons come to believe and behave (see, e.g., Kosinski, et. al. 2013). The narrative paradigm suggests that it 
is possible to examine a story to seek internal coherence and fidelity of a story. In this case, the story related 
to gun violence is examined through the narbs that were produced around the hashtag: “deletefacebook.” 


3. NARRATIVE DATA AND ANALYSIS 


In this case, the narbs were composed of nearly 11,000 tweets that were collected when the hashtag 
“deletefacebook” soon after the issue gained attention in 2018. The specific tweets were collected, and the 
content of the tweets were then analyzed to extract a narrative map which is a visual representation of 
specific narrative. 

The outcome of the process is the creation of a narrative map composed of narrative categories, which are 
shown as circles or “nodes” on the map, that are connected with each other by the lines connecting the nodes. 
The volume of occurrence of each category in the corpus of narbs (visually represented by the diameter of 
each node of the map) and the strength of relationship between categories (visually represented by the 
thickness of the line connecting the nodes). 


4. FINDINGS 


FB Trackers Negative Affect Profit 
° 


Attentiveness. internetbillofights Users Ad Revenue 
fe} ° ° 


Trump Zucketberg Facatiook Privacy 
° e oO ° 


Positive Affect Size of Social Media Data Cambridge Analytica 
° ° ° ° 


Figure 1. Narrative map of the categories extracted from the narbs 


The interpretation of the narrative map (Figure 1) shows a strong negative affect with almost all of the narbs 
collected to create the map. It portrays a deep frustration towards the scandal related to Facebook. The strong 
negative affect connected with the idea of Facebook tells the story that the use of the social media platform is 
considered negatively. With a small connection to positive affect and an overall controversial topic since the 
scandal, Facebook continues to be the center of much concern regarding what is truly private in the digital 
world. The concern of being tracked on Facebook and how closely we pay attention to those trackers is 
demonstrated by the connection among FB trackers, attentiveness, and negative affect. When the scandal 
came to light it was clear that no one ever imagined that their privacy was being invaded as they used social 
media platforms. The thick lines indicate a strong relationship where FB trackers and attentiveness are 
negatively associated. It seems that the less attentive that users are, the more likely they are to fall victim to 
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trackers such as the FB trackers. The Atlantic Media Company even explains how the app was created 
similar to a personality quiz app. Just by the trust users had in the previous app, they used it, not realizing, 
that it opened access to data about the users and their friends which was then saved in a private database 
instead of being deleted immediately (Meyer, 2018). When it got to the hands of Cambridge Analytica, they 
“used it to make 30 million ‘psychographic’ profiles about voters” (Meyer, 2018). The trust users had in the 
digital world allowed them to have low attentiveness to what they were actually doing, thereby voluntarily 
using the app without knowledge of what it was taking from them. The connection between negative affect 
and a number of other categories including Internet bill of rights, Trump, users, data, Facebook, Cambridge 
Analytica, Ad Revenue, and profit also demonstrates that scandal led to a chain of micro-blogging about all 
the different negative relationships. 

The narrative codes also explain the relationship among categories that were spoken about with a negative 
affect directly linked to it on the map. The triangle for users, Facebook, and negative affect validates the 
point that users had a negative affect towards Facebook after the scandal broke out. The lines show a strong 
relationship between users and negative affect and user and Facebook but a weak relationship between 
Facebook and negative affect. This indicates that the focus is around the users more than Facebook. Many 
sources discuss what Facebook did to users, not stating a negative or positive affect but rather just an 
understanding of how it took users information. This fits the triangle and if there are sources written about 
this relationship then many of the tweets extracted must have done the same. It is also clear that the triangles 
that negative affect create are all connected with users as well. Therefore, Internet bill of rights, data, Ad 
Revenue, and profit all create triangles individually with user and negative affect to show that users are 
negatively affected by each of these categories. 

Negative affect seems to be the category with the most relationships and interconnectedness on the map. 
The strongest of which is the triangle for FB trackers, attentiveness, and negative affect discussed above. 
What is also clear in the narrative is the fact that there is no connection between negative affect and 
Zuckerberg, which suggests that, in this narrative, there is no negative affect for Zuckerberg. While many 
categories had negative affects however, many categories had an equal amount of positive and negative 
affects. For instance, Trump had the same weak relationship with negative affect as with positive affect. This 
suggests that in this narrative Trump was not strongly affected by the scandal overall. Much of what 
Cambridge Analytica did was in favor of helping Trump win the election, which it did, thus creating that 
positive affect. However, with the reveal of the motives behind what CA did, a negative affect can also be 
linked to Trump. There were also many other categories such as users, Facebook, privacy, and attentiveness 
that had both positive and negative affects indicating that for many categories, there were split feelings and 
opinions. 

In addition to the thickness of the lines indicating a stronger relationship, the size of the circle also 
indicates the number of narbs the category has. So for instance, negative affect has the largest circle on the 
map, meaning there are the most narbs for that category. Aside from negative affect, Facebook Tracker, 
attentiveness, and Facebook all have larger circles than the rest of the categories and these are the categories 
talked about most. Most of the categories on the map have the same size circle and same line thickness which 
means that they are equally all talked about in regard to the hashtag. It is clear that negative affect and its 
relationship with the categories, especially Facebook Tracker and attentiveness, are the most spoken about. 

Another interesting triangle is the connection with users, Zuckerberg, and Facebook. Since the Facebook 
scandal, many users have blamed the founder of Facebook, Mark Zuckerberg, thus it would make sense that 
there would be a correlation among the three categories. In addition, since Zuckerberg went in front of 
congress, there was even more talk about him in relation to users and Facebook. It even seems as if the lines 
should be thicker from much discussion about the relationship among these three categories. Many articles 
and sources have surfaced regarding the situation in front of congress. Facebook even streamed it live 
however this narrative indicates that there was not a strong connection with Zuckerberg, Facebook, and users. 


5. CONCLUSION AND DISCUSSION 


The variety of connections suggest that people have many opinions in regard to the hashtag 
#DeleteFacebook. The narrative, created from the narbs, tells a story about the reaction prompted from the 
invasion of privacy. Many aspects such as the privacy of thought are presented in the digital space. 
A common way to do that on Facebook may be through status updates. Communicating on the social media 
platform allows an individual or a group to have a presence in the digital world. It creates a sense of agency; 
power. Privacy is meant to protect analog thoughts. This protection is needed because we believe there is a 
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threat. Researchers have found that privacy is extremely important to Facebook users but not enough of them 
are aware enough about the level of privacy they have on the social media site (Netchitailova, 2012). This 
narrative reveal that privacy was negatively affected because users realized that nothing was safe for them 
given that Facebook took their personal information. 

The Facebook scandal has affected millions of people who now have a better understanding that nothing 
is safe in the digital world. These findings can be further embellished in many ways. It is likely that this 
sample of narbs that were used to create this narrative could have come from a group with directly ties to 
Facebook. Facebook has around 2.19 billion monthly active users, many of which the scandal directly 
affected. This would explain the fact that this scandal grew to a point where congress was involved, and the 
narrative map created a large negative affect. The issue can be further explored in many different ways such 
as expanding on the hashtag used to collect the data. 

In addition, the narrative created from the hashtag gives a largely one-sided account on the negative 
affects since the hashtag itself is negative. It would be interesting to look closer at the positive affects if there 
are any. Much of the cause of the scandal is related to political motives for the 2016 US election. In this story 
the issue has a strong correlation to the feelings of those with a strong opinion towards the breach in privacy. 
The narbs tell a personal narrative about how this scandal reveals the lack of privacy in the digital world and 
how that negatively affected others.. 
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